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The Elements Of Graphic Design Alex White
THE GRAPHIC DESIGNER’S DIGITAL TOOLKIT, 6th Edition not only introduces readers to
the essential features of industry-standard software applications, but also gives them an
understanding of how to integrate these programs into a seamless whole. Using a highly visual
and project-based approach, this fully revised new edition examines Macintosh OS X Lion and
Windows 7 operating systems, as well the “Big 3” digital design programs used in the graphics
industry today: Adobe Illustrator CS6, Adobe Photoshop CS6, and Adobe InDesign CS6. After
thoroughly examining the features of each application from the designer’s perspective, the
author then reveals in practical detail the traditional skills and technology necessary for
effective design for print and Web media. Using online project files, readers are encouraged to
practice what they have learned by tackling design projects throughout the text from concept to
completion. Effectively merging theory with practice, THE GRAPHIC DESIGNER'S DIGITAL
TOOLKIT, 6th Edition stresses the critical importance of integration in design while meeting
design parameters and client expectations. For access to the online project files please refer to
the directions in the preface of the book. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Design School: Layout is an instructive guide for students, recent graduates, and self-taught
designers. It provides a comprehensive introduction to creating and changing layouts: a
crucially important skill that underpins practically every aspect of graphic design. You'll get indepth analysis of all the major areas of theory and practice used by experienced professional
designers. Each section provides explanation and visual examples of grid systems and indepth discussion of compositional principles and strategies. The text is interspersed with tests
designed to help you retain key points you've covered in the preceding spreads, and includes
illustrations sections with real world scenarios. This in-depth guide avoids the temptation to
stray into other areas of design technique, preferring to cover the essential, detailed skills of
the professional graphic designer to arm you with the knowledge needed for a successful start
to your chosen career.
Imagery is powerful and evocative. It is one of the most important cornerstones of successful
visual communication, and working with imagery is a vital skill for every designer. This
authoritative book shows how successful sourcing, creation, and use of imagery can be
applied to professional graphic design. As a new addition to the Design Elements series, this
essential volume covers when, where, and how to use imagery and explores the unique power
images have over an audience. In these pages, you'll learn: - How to choose the best photos
and illustrations for a project - The most effective ways to alter images - Composition
techniques - Strategies for sourcing images on a tight budget - And more With eye-opening
examples of real-world projects, Design Elements, Using Images to Create Graphic Impact is
filled with valuable tips and practical strategies for using imagery to create memorable and
effective design.
AVA's Basics Interactive Design titles are designed to provide visual arts student with a
theoretical and practical exploration of each of the fundamental topics within the discipline of
Interactive Design. Packed with examples from students and professionals and fully illutrated
with clear diagrams and inspiring imagery, they offer an essential exploration of the subject.
Basics Interactive Design: Interface Design is the first book in the new Basics series. From a
visual communication direction, it focuses on the design of effective, user-focused front-end
designs for a range of digital media interfaces. Using case studies and interviews to delve
deeper, the design of effective visual communication for user interfaces is clearly explained,
giving the reader the knowledge needed to design better websites, apps for smartphones and
tablts and DVD interfaces.
Here is a complete, comprehensive drawing reference for design students and professionals
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alike who want to implement drawing as a professional tool. In Drawing for Graphic Design,
Timothy Samara empowers readers to add drawing to their design vocabulary, featuring case
studies of commercial projects from start to finish along with a showcase of real-world projects
that integrate drawing as an intrinsic part of their visual communication. Filled with original
author drawings and sketches, it's a must-have reference that will benefit designers of all
levels.
In this thesis, the author makes several contributions to the study of design of graphical
materials. The thesis begins with a review of the relationship between design and aesthetics,
and the use of mathematical models to capture this relationship. Then, a novel method for
linking linguistic concepts to colors using the Latent Dirichlet Allocation Dual Topic Model is
proposed. Next, the thesis studies the relationship between aesthetics and spatial layout by
formalizing the notion of visual balance. Applying principles of salience and Gaussian mixture
models over a body of about 120,000 aesthetically rated professional photographs, the author
provides confirmation of Arnhem's theory about spatial layout. The thesis concludes with a
description of tools to support automatically generating personalized design.
This book takes a comprehensive look at first-year library instruction from examining why firstyear students struggle with academic assignments to exploring instruction roles at different
institutions. It offers step-by-step guidance for planning, teaching, and assessing first-year
students in and beyond the library instruction classroom.

As with the previous book, each visual example is allotted either a page or a spread
depending on the complexity of the design. An accompanying caption credits the
design firm, art director, designer, illustrator, etc. and there is also be a brief
explanation regarding the hand-created element(s) in the piece. One of the features
that resonated favourably among readers is the ability to get a glimpse into the mind
and the process of the work showcased. Throughout the book, there are several
projects that have more background written about them and a more detailed
explanation of a specific tool or process.
Graphic Design Solutions is the most comprehensive, how-to reference on graphic
design and typography. Covering print and interactive media, this book examines
conceiving, visualizing and composing solutions to design problems, such as branding,
logos, web design, posters, book covers, advertising, and more. Excellent illustrations
of historical, modern and contemporary design are integrated throughout. The Fifth
Edition includes expanded and updated coverage of screen media, including mobile,
tablet, desktop web, and motion as well as new interviews, showcases, and case
studies; new diagrams and illustrations; a broader investigation of creativity and
concept generation; visualization and color; and an updated timeline. Accompanying
this edition, CourseMate with eBook brings concepts to life with projects, videos of
designers in the field, and portfolio-building tools. Additional online-only
chapters—Chapters 14 through 16--are available in PDF format on the student and
instructor resource sites for this title, accessed via CengageBrain.com; search for this
book, then click on the “Free Materials” tab. Important Notice: Media content
referenced within the product description or the product text may not be available in the
ebook version.
Type and Image The Language of Graphic Design Philip B. Meggs What is the essence
of graphic design? How do graphic designers solve problems, organize space, and
imbue their work with those visual and symbolic qualities that enable it to convey visual
and verbal information with expression and clarity? The extraordinary flowering of
graphic design in our time, as a potent means for communication and a major
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component of our visual culture, increases the need for designers, clients, and students
to comprehend its nature. In this lively and lavishly illustrated book, the author reveals
the very essence of graphic design. The elements that combine to form a design—
sings, symbols, words, pictures, and supporting forms—are analyzed and explained.
Graphic design’s ability to function as language, and the innovative ways that
designers combine words and pictures, are discussed. While all visual arts share
common spatial properties, the author demonstrates that graphic space has unique
characteristics that are determined by its communicative function. Graphic designs can
have visual and symbolic properties which empower them to communicate with deep
expression and meaning. The author defines this property as graphic resonance and
explains how it occurs. After defining design as a problem-solving process, a model for
this process is developed and illustrated by an in-depth analysis of actual case
histories. This book will provide insight and inspiration for everyone who is interested or
involved in graphic communications. While most materials about form and meaning in
design have a European origin, this volume is based on the dynamic and expressive
graphic design of America. The reader will find inspiration, hundreds of exciting
examples by many of America’s outstanding graphic designers, and keen insights in
Type and Image.
Edition en américain
This latest eBook gives you the two essential topics that you must know first: “The
Basics of Computer Graphics and An Introduction to Graphic Design”. THIS
ESSENTIAL GUIDE TO DESIGN WILL TEACH YOU: • The History and Introduction of
Computer Graphics • The Uses of Graphics • To Understand the Raster Graphics
(Pixels, Image Size, Resolution, Common Raster File Formats, Advantages and
Disadvantages of Raster Graphics) • To Understand the Vector Graphics (Common
Vector File Format, Advantages and Disadvantages of Vector Graphics) • To Learn the
Types of Graphics Software • To know what is Graphic Design • The Elements of
Design • Understand the Color Wheel • The Principles of Design • Understand what is
Graphic Design Brief and Learn the important factors when creating your own design
brief • To know the Essential Skills to be a Graphic Designer • To know what a Graphic
Designer Essential Tools And with the ADOBE PHOTOSHOP BEGINNERS GUIDE we
covered the following: *Workspace Overview *Opening Files in Photoshop *The Tools
Panel *Options Bar *History Panel *Principles of Layers Panel *Color Adjustments /
Adjustment Layers *Typography, Shape, Smart Objects in Photoshop *Selection Tools
*Paths and Pen Tools *Path Selection Tools and Move Tool *Brush Tool and Eraser
Tool *Layer Mask *Transform Tools *Color Mode and Blending Mode *Filters and Layer
Styles *Photoshop List of Shortcut Keys *Tips on having same Image in two Windows
*Tips on how to create a Custom Shape *Tips on how to create an Animated GIF *Tips
on Fixing Red-Eye *Tips on Removing Dust from a Scanned Image *Tips on Using
Actions in Photoshop
By providing practical advice on all aspects of graphic design—from understanding
basics to developing original concepts to creating finished designs—Graphic Design
School allows students to develop core competencies while understanding how these
fundamentals translate into new and evolving media. With examples from web, app,
social media, magazines, websites and book, the Sixth Edition provides an overview of
the visual communications profession. A brand-new section on User Experience and
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User Interface Design, covers topics essential to layout while heavily updated chapters
on Designing for the Web and Mobile Apps tackle the latest technology and problem
solving tools needed to succeed. Topics covered include: color, typographic rules and
typefaces, coding requirements, information architecture, file organization, web design
and layout, mobile device composition, app design, CMS, designing for social media,
and SEO. Includes full color illustrations throughout the book, as well as case studies,
designer biographies, and student assignments for testing skills and concepts.
This very popular design book has been wholly revised and expanded to feature a new
dimension of inspiring and counterintuitive ideas to thinking about graphic design
relationships. The Elements of Graphic Design, Second Edition is now in full color in a
larger, 8 x 10-inch trim size, and contains 40 percent more content and over 750
images to enhance and better clarify the concepts in this thought-provoking resource.
The second edition also includes a new section on Web design; new discussions of
modularity, framing, motion and time, rules of randomness, and numerous quotes
supported by images and biographies. This pioneering work provides designers, art
directors, and students--regardless of experience--with a unique approach to successful
design. Veteran designer and educator Alex. W. White has assembled a wealth of
information and examples in his exploration of what makes visual design stunning and
easy to read. Readers will discover White's four elements of graphic design, including
how to: define and reveal dominant images, words, and concepts; use scale, color, and
position to guide the viewer through levels of importance; employ white space as a
significant component of design and not merely as background; and use display and
text type for maximum comprehension and value to the reader. Offering a new way to
think about and use the four design elements, this book is certain to inspire better
design. Allworth Press, an imprint of Skyhorse Publishing, publishes a broad range of
books on the visual and performing arts, with emphasis on the business of art. Our titles
cover subjects such as graphic design, theater, branding, fine art, photography, interior
design, writing, acting, film, how to start careers, business and legal forms, business
practices, and more. While we don't aspire to publish a New York Times bestseller or a
national bestseller, we are deeply committed to quality books that help creative
professionals succeed and thrive. We often publish in areas overlooked by other
publishers and welcome the author whose expertise can help our audience of readers.

In a progressive series of chapters, designer Louis Ocepek uses charts,
diagrams, and outstanding design examples to illustrate how the design process
and the elements of graphic design contribute to the form and function of visual
communication projects. The importance of the analytical design process as a
tool for creative problem solving is emphasized, while equal attention is given to
the importance of ingenuity and intuition. Specific chapters reveal how the
essential components of graphic design, such as letters, words, and images are
used to address the needs of the client in all aesthetic manner. The formal design
elements, such as space, color, line, and shape are presented in the context of
historical, modernist, and contemporary projects, demonstrating their impact on
both content and visual form. Graphic production is addressed throughout the
book from both a practical and creative point of view, demonstrating how budget
and technical constraints can he turned to positive effect. Each chapter includes
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a list of key terms used in the text, designed to stimulate further discussion of
specific topics while contributing to the development of a design vocabulary.
The Language of Graphic Design provides design students and practitioners with
an in-depth understanding of the fundamental elements and principles of their
language, graphic design: what they are, why they are important, and how to use
them effectively. To communicate in a new language, you first have to gain a
complete understanding of its fundamentals; the ABC’s of that
language—definitions, functions, and usage. This book provides provides just
these fundamentals for the language of graphic design, including chapters on
symmetry, asymmetry, tone, contrast, proportion, and typography. Organized by
the building blocks of the graphic design language, this reference includes work
by some of the most successful and renowned practitioners from around the
world and explains how they have applied these fundamental principles to their
work. By examining both student and professional work, this comprehensive
handbook is a more meaningful, memorable, and inspiring reference tool for
novice design students, as well as young designers starting their careers.
A Visually Stunning Guide to Learning the Art of Logo Design Designers looking
to learn the art of designing logos need look no further than The Elements of
Logo Design by world-renowned designer Alex W. White. Unique in its approach
to explaining how to design marks, The Elements of Logo Design explores
design unity, typography and its expression as frozen sound, how a logo fits into
a greater branding strategy, and how to build a logo. With more than four
hundred examples culled from advertising, editorial, and web use, readers will
gain a comprehensive understanding of universally shared graphic design
principles. These principles are then applied to logo design specifically, relating
the discipline to all other graphic design. Chapters include such topics as: Logic
in design Relationships, hierarchy, and structure Differences and similarities in
design Research and planning an identity How to build a logo using type, image,
and space Letterforms, type, and fonts Type alteration Semiotics: icons and
symbols Image-to-image relationships With a foreword by Jerry Kuyper, who is
widely recognized as one of the top twenty-five logo designers of all time, The
Elements of Logo Design is a formidable resource for learning the art of branding
and making marks.
A guide to graphic design.
??????????????? ???????????? ???????? Scott McCloud ?? ?????????????????
???1978??????????????????????????????????????????????????????????????
??????????????????????????????????????????????????????????????????????
????????????? ? ????????????????? Elainee???????? ? ????????? ?
????????????? ????????????????????????????????? ??????? ????????????
????????????? ???????? ????????——??????Kurt Vonnegut??????????
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McCloud??????? ?????????Ray Bradbury??????O.
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?????????????????????????
ESSENTIAL GRAPHIC DESIGN SOLUTIONS features PART 1:
FUNDAMENTALS OF GRAPHIC DESIGN, of the bestseller, GRAPHIC DESIGN
SOLUTIONS, to provide a focused study of design basics. Covering print and
screen media, this book examines conceiving, visualizing and composing
solutions to design problems with a comprehensive examination of typography; a
broader investigation of creativity and concept generation; visualization and color;
an updated timeline; an online chapter about building a Portfolio and the job
search; and more. Providing excellent illustrations of historical, modern and
contemporary design, this book is a great resource. Now available to accompany
this edition, CourseMate with eBook brings concepts to life with projects, videos
of designers in the field, and portfolio-building tools. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
Training and informational programming has always been an important
application of video and is one of the most important applications for multimedia.
The use of technology in training for industry, government, health care and
education has increased dramatically in recent years. Video, text, graphics,
animation and sound are combined in various ways to convey concept, attitude
and technical skill. Designing and Producing Media-Based Training examines
why, how and when you can use technology for training, and describes
successful approaches to creating effective technology-based training. It
describes the instructional design process, scriptwriting, multimedia authoring,
media production and new, technology-based training delivery systems. Among
the many topics covered are: training delivery trends; the training design process;
defining the audience; reproduction, program design and production design;
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scripting and storyboarding; uses of light and color; Written by a highlyexperienced training consultant, Designing and Producing Media-Based Training
will provide training professionals, corporate managers, multimedia designers
and producers, and videomakers with tools for designing effective technologybased training programs.
Learn the skills you must master to assume leadership roles—creative directors,
art directors, and advertising managers—on creative teams and in integrated
branding campaigns for corporate clients. This book compares and contrasts the
skill sets and responsibilities of creatives with those of managers who direct
creative teams. Technical competence in the creative arts is a necessary but not
sufficient prerequisite for promotion to and success in positions directing creative
teams. Business, management, and communication skills are equally necessary.
Leading Creative Teams reviews the business metrics that the manager of a
creative team must be able to manipulate and present persuasively to the
organization to prove that the team’s creative excellence delivers superior ROI.
Award-winning designer and veteran creative director Eleazar Hernández walks
you through the creative manager’s skill sets—technical, business, management,
and communication. He covers the techniques and tools common to the direction
of creative teams in all industries: brainstorming, creative exploration and visual
communication tools, internal and client presentations, critiquing, mentoring, and
copywriting. Hernández shows how creative directors can apply management
and leadership skill sets to different kinds of creative teams found across
interactive, graphic design and advertising industries and how they orchestrate
methods among team members. He details how creative teams vary in their
concepts and principles, composition, objectives, and processes according to
their specific industries and project requirements. And he shows you how to
shape your career trajectories toward creative management roles in your chosen
field. Leading Creative Teams features information on the processes and best
practices for ideating, developing, and directing advertising campaigns, graphic
design projects, :30 TV spot and :30 radio spots. Drawing on interviews with top
creative directors, art directors, and advertising managers, the author explores
how the roles of creative team managers are evolving in response to changing
technologies and business models. What You'll Learn Learn the technical,
business, and management skill sets of creative management Lead and
orchestrate teams of creatives Discover tips, tricks, and techniques for creative
direction of web, broadcast, and print projects Shape your career trajectory
toward creative management Learn the dos and don’ts of creative presentations
Who This Book Is For Mid-level and junior creatives—graphic designers, web
designers, copywriters, and artists—and ad students who seek information on the
specific skills, experience, and credentials they need to qualify for promotion to
creative management. The secondary readership is creative directors, art
directors, and advertising managers who lead web interactive, design, and
advertising creative teams and who develop and direct integrated branding
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campaigns for corporate clients.
The interface elements selected for a Website are key to the users ability to
communicate with a site easily and effectively. This text introduces designers to
key interface principles and provides know-how for designing and building
effective Website interfaces. Topics covered include: defining project goals;
themes; branding; technical specifications; communication with a target
audience; layout and organization; and aspects of design.
Provides tips on developing a successful graphic design, including principles,
creative processes, and advice from successful graphic designers.
DIVThis book is simply the most compact and lucid handbook available outlining
the basic principles of layout, typography, color usage, and space. Now updated
and expanded! /div
Designed to prepare students for success in graphic design, the third edition of
EXPLORING THE ELEMENTS OF DESIGN has been completely updated to
reflect the very latest in graphic design concepts and contemporary design work.
With its straightforward approach and dynamic examples, this richly illustrated fullcolor text offers clear explanations of the fundamental principles, award-winning
examples of professional work, and diagrams that clearly show how these
principles operate in successful design solutions. Offering a practical and visual
introduction to the world of graphic design, this text provides students with
detailed coverage of design concepts, including color, imagery, creative thinking,
and visual-problem solving, as well as an overview of the field of graphic design
and related career options. In addition, the third edition includes all-new material
on digital media, interactive design, and typography to ensure that students have
all the information needed to work in the ever-changing world of graphic design.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Provides information on job opportunities in the field of graphic arts, discussing
educational requirements, specific types of jobs, and the impact of computers on
the way graphic artists work.
Alan Pipes here provides an engaging introduction to the fundamentals of art and
design for students embarking on graphic design, fine art and illustration - and
also allied courses in interior, fashion, textile, industrial and product design, as
well as printmaking.
The graphic artist's guide to sustainable design Graphic design is frequently
thought of as a purely decorative effort. Yet these efforts can be responsible for
shocking impacts on natural resources just to produce a barely-glanced-at
catalog or mail piece. Sustainable Graphic Design: Tools, Systems, and
Strategies for Innovative Print Design helps designers view graphic design as a
holistic process. By exploring eco-conscious materials and production
techniques, it shows designers how to create more effective and more
sustainable designs. Sustainable Graphic Design opens your eyes to the bigger
picture of design seen from the viewpoints of the audience, the creative vendor,
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their suppliers, and society as a whole. Chapters are written by a wide range of
sustainable design pioneers and practitioners—including graphic designers,
creative managers, marketing consultants, environmentalists, researchers, and
psychologists—giving you critical information on materials and processes. Case
studies illustrate and tie concepts together. Sustainability isn't a fad or a
movement; it's a long-term paradigm shift. With this forward-looking toolkit, you'll
be able to infuse your work with sustainability systems thinking, empowering you
to play your role in achieving a future where design and sustainability are natural
partners. Contributors Paul Andre Paul J. Beckmann Sharell Benson Arlene Birt
Robert Callif Don Carli Jeremy Faludi Terry Gips Fred Haberman Dan Halsey
Jessica Jones Curt McNamara John Moes Jacquelyn Ottman Holly Robbins
Pamela Smith Dion Zuess Biomimicry Guild Carbonless Promise Chlorine Free
Products Association Environmental Paper Network Eureka Recycling Great
Printer Environmental Initiative Package Design Magazine Promotional Product
Solutions Sustainable Green Printing Partnership Sustainable Packaging
Coalition
Approach page design in a revolutionary new way! Unlike other graphic design
books, The Elements of Graphic Designreveals the secrets of successful graphic
design from the unique perspective of the page's “white space.” With the help of
carefully selected examples from art, design, and architecture, the book
illuminates the role of each design element and how it can be rendered more
effective by including white space in the page architecture. The book also
demonstrates how white space can lend “sound” to typography or shift the
“weight” of a page. Clear, insightful comments are presented in a dynamic page
design, and interactive design elements, thought-provoking captions, and scores
of illustrations challenge designers to “think out of the box.”.
Graphic Design, the simplified form of art used for visual communication in the
field of advertising. The focus of this study is the Graphic Design and its
significance in advertising context. The study explores the role of Graphic Design
in advertising approach, for conveying the message in an effective way, in order
to persuade or motivate target audience towards the advertisement. This study
investigates the types of Graphic Designing used in print media and additionally
finds out, which type of Graphics in advertising is more appealing and attractive
for the target audience. The study explores the role and impact of Graphic
Designing in print advertisements by conducting survey from experts of Graphic
Designing, media experts, and youth. Population of the study is all the people
who are related with Graphic Designing and field of Media and Communication.
The elements of Graphic Design includes: color, typography, image or illustration,
size & page layout, readability and legibility techniques etc. The study finds that
these elements play a vital role in evaluating the success of advertisements
specifically print ads.
GRAPHIC DESIGN BASICS combines design principles, history, and current
technology to present students a comprehensive introduction to the field of
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graphic design. Keeping pace with rapid changes in the field of design, while
maintaining a consistently high academic quality, the text emphasizes design
structure, visual perception and digital design, with a wide range of visuals from
throughout design history, as well as the latest contemporary illustrations. Each
chapter provides assignments with student sample solutions and critique sections
to help students apply the concepts and assess their work. This market leader's
interwoven combination of concept, history, and practice rarely found in other
graphic design texts has been enriched by integrating material specific to digital
design. The accompanying Premium Website offers students bonus images,
interviews with artists featured in the text, additional projects, studio techniques
and research links. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
???????? ?????????????? ????????????????? ????????????
?????????????????????? ??????????????? ????????????????????????
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A??????????????????? Q????????????? A???????????????????
Q?????????????? A?????????????? Q??????????? A????????????
Q???????????? A??????????????????? Q?????????? A???????????????
Q????????????? A???????????????????????? Q????????????????
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???????????????? ???????????????? ????????????????????
????????????????????? 3. ??????????????
?????????????????????????????????????????????????????
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??????????????????????????????????????????????????????????????????????
????????????????? 4. ??????????????????
????????????????????????????EMI???Old Vinyl Factory????????????????????
???????????????????????????????????????????????? ?????????????????????
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The most comprehensive overview of advertising design strategies on the market
today! This unique, comprehensive overview of advertising design strategies,
written by a best-selling, award-winning designer, will help students and
professionals in advertising, design, and typography understand and use
persuasive visual messaging. Design principles such as unity, contrast,
hierarchy, dominance, scale, abstraction, and type and image relationships are
covered in depth. Readers will also learn how print design compares to
television, web, and interactive design, and how to apply each style to create
persuasive designs. The extensive section on typography offers essential
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information on how readers perceive type, typographic history, principles, and
practice. Helpful appendices include an extensive glossary, bibliography, and art
director’s checklist. Complete with more than 1,500 examples and illustrations of
outstanding advertising design from around the world, Advertising Design and
Typography is a groundbreaking book that will train the reader’s mind to see
more accurately and more critically—ultimately changing the way designers think
and develop visual ideas. • Best-selling design author has unique philosophy and
expertise • 1,500 full-color illustrations showcase outstanding advertising design
from around the world • Unique comparisons of print, web, TV and other
campaigns—which techniques work best? • Ideas for forging corporate identity
through advertising Allworth Press, an imprint of Skyhorse Publishing, publishes
a broad range of books on the visual and performing arts, with emphasis on the
business of art. Our titles cover subjects such as graphic design, theater,
branding, fine art, photography, interior design, writing, acting, film, how to start
careers, business and legal forms, business practices, and more. While we don't
aspire to publish a New York Times bestseller or a national bestseller, we are
deeply committed to quality books that help creative professionals succeed and
thrive. We often publish in areas overlooked by other publishers and welcome the
author whose expertise can help our audience of readers.
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