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Managing Airports presents a comprehensive and cutting-edge insight into today's international airport industry. Approaching
management topics from a strategic and commercial perspective rather than from an operational and technical angle, the book
provides an innovative insight into the processes behind running a successful airport. This 4th edition has been fully revised and
updated to reflect the many important developments in the management of airports and issues facing the aviation industry since
the 3rd edition. The 4th edition features: New content on: coping with an increasingly volatile and uncertain operating environment,
social media and other trends in technology, the evolving airport-airline relationship, responding to sustainability pressures and
new security policies. New chapter focused solely on service quality and the passenger experience. This is to reflect the increasing
need for airports to offer wide ranging and quality services to their diverse customer base to remain competitive and to achieve
high satisfaction levels. Up dated and new international case studies to show recent issues and theory in practice. New case
studies on emerging economies such as China, India and Brazil. Accessible and up-to-date, Managing Airports is ideal for
students, lecturers and researchers of transport and tourism, and practitioners within the air transport industry.
Cambodia: Doing Business and Investing in ... Guide Volume 1 Strategic, Practical Information, Regulations, Contacts
Guyana Mineral & Mining Sector Investment and Business Guide - Strategic and Practical Information
Slim enough to fit in a pocket while traveling, "Charming Small Hotel Guide: Austria" offers a selection of over 240 fine places to
stay, all shown in high-quality color photos.
TRB’s Airport Cooperative Research Program (ACRP) Report 44: A Guidebook for the Preservation of Public-Use Airports
describes why public-use airports close and identifies measures and strategies that can be undertaken to potentially help preserve
and prevent an airport closure.

"ACRP Report 58 provides an overview of policy issues affecting airport administrative and operational decisions and
provides airport policy leaders, stakeholders, and policy-related decision makers a common framework to understand
administrative and operational necessity, thereby helping them make better informed policy decisions"--Foreword.
Ch. 1. Introduction -- ch. 2. Airport business plan -- ch. 3. Airport business planning process -- ch. 4. Preparing the
elements of an airport business plan -- ch. 5. Implementation -- ch. 6. Airport and market -- ch. 7. Organization -- ch. 8.
Operations -- ch. 9. Marketing -- ch. 10. Aviation products, services, and facilities -- ch. 11. Financial -- Glossary of terms
and acronyms -- Bibliography.
This guidebook presents various parking strategies and technologies that are employed, or have potential applications, at
airports in the United States. This guidebook will assist airport operators in (1) determining their specific goals as they
relate to public parking and their customer needs; (2) gaining an understanding of the parking strategies and
technologies that correspond to their goals; and (3) evaluating benefits, costs, and implementation. With parking as the
primary source of non-airline revenue at airports, and usually the customer's first and last experience with the airport, it is
an important focus in an airport's overall strategic plan. ACRP Report 24 provides - in a single source - a buffet of parking
strategies and technologies to complement and achieve airport operators' long-term goals and objectives. This
guidebook will be useful to airport parking owners and operators, and their consultants, as they strive to better
accommodate the needs of their customers, improve customer service, increase operational efficiency, and enhance net
revenues.
2011 Updated Reprint. Updated Annually. Kenya Starting Business (Incorporating) in....Guide
TRB's Airport Cooperative Research Program (ACRP) Report 25, Airport Passenger Terminal Planning and Design
comprises a guidebook, spreadsheet models, and a user's guide in two volumes and a CD-ROM intended to provide
guidance in planning and developing airport passenger terminals and to assist users in analyzing common issues related
to airport terminal planning and design. Volume 1 of ACRP Report 25 explores the passenger terminal planning process
and provides, in a single reference document, the important criteria and requirements needed to help address emerging
trends and develop potential solutions for airport passenger terminals. Volume 1 addresses the airside, terminal building,
and landside components of the terminal complex. Volume 2 of ACRP Report 25 consists of a CD-ROM containing 11
spreadsheet models, which include practical learning exercises and several airport-specific sample data sets to assist
users in determining appropriate model inputs for their situations, and a user's guide to assist the user in the correct use
of each model. The models on the CD-ROM include such aspects of terminal planning as design hour determination,
gate demand, check-in and passenger and baggage screening, which require complex analyses to support planning
decisions. The CD-ROM is also available for download from TRB's website as an ISO image.
The aviation industry has seen dramatic changes in the past two decades with significant growth during the 1990s; a significant
industry disruptive event on September 11, 2001; and an economic decline resulting in a sharp rise in fuel prices that has
substantially changed the economics of airline operations and a decline in growth. During this period, airlines have adapted to the
changes in various ways, many of which have resulted in adaptability issues for airport operators, thus raising the question of "is
there a better way" to be more flexible and responsive to airline service changes in good and bad times. From an airline
perspective, cost reduction since September 11 has been a prominent focus. From an airport operator perspective, adapting to
and accommodating changing flight services by incumbent carriers as well as new entrant services has been a key focus. In
recent years, offering more cost-effective solutions to retain or encourage new services in the face of service reductions has
become a key focus. Airport operator interests in common use have been heightened by the potential for achieving a reasonable
balance between airline and airport operator interests. The implications of transitioning from a traditional model (of airline facility
use and leasing focused on dedicated facilities) to common use has elicited varying and, often, conflicting perceptions of benefit
and cost.
"TRB's Airport Cooperative Research Program (ACRP) Synthesis 48: How Airports Measure Customer Service Performance
examines the strategic importance of customer service and how airports are measuring the quality of customer service."-Publisher's description.
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This guidebook will help airport managers with small or minimal budgets to develop a marketing program for their general aviation
or commercial service airport. The Guidebook discusses the basics of marketing, takes the reader through the process of
developing and implementing a plan, presents approaches to marketing and public relations, provides worksheets and concludes
with a selection of instructive case studies. The Guidebook provides ideas about how to regularly communicate with tenants and
the community, how to effectively position the airport in the region, and how to develop and retain airport activity. Airport managers
and those responsible for marketing and working with communities will find many useful worksheets and tools to assess their
individual situation, set goals, and select from low cost strategies to deliver their message. This well-researched guidebook, with
its easy to use techniques and worksheets along with real-world examples, will help those in the airport community to create and
sustain a positive and persuasive airport identity and message.
El Salvador Investment and Business Guide - Strategic and Practical Information
Kenya Investment and Business Guide - Strategic and Practical Information
Maldives Investment and Business Guide Volume 1 Strategic and Practical Information
A resource guide developed by the National Coalition for Aviation Education (NCAE) to help identify and obtain aviation oriented
educational materials. The first section of the guide lists each NCAE member organization, the organization representative,
address, telephone number, and a brief description of the organization. The second section provides detailed information about
the resources that are available through each specific organization -- scholarships, publications, videos, fly-in conventions,
seminars and workshops, youth services, and much more.
TRB's Airport Cooperative Research Program (ACRP) Synthesis 19: Airport Revenue Diversification explores the different sources
of revenue for airports, separating core aeronautical revenue from ancillary revenues. The report also examines ways that airports
have diversified activities and highlights the challenges that arise when non-aeronautical activity is proposed on land that is subject
to Federal Aviation Administration grants obligations and assurances.
El Salvador Mineral & Mining Sector Investment and Business Guide - Strategic and Practical Information
In recent years, the airport sector has moved from an industry characterised by public sector ownership and national requirements,
into a new era of airport management which is beginning to be dominated by the private sector and international players. Airports
are now complex enterprises that require a wide range of business competencies and skills to meet the needs of their users, just
as with any other industry. Moreover, deregulation of air transport markets has made the airport sector much more competitive and
given airports greater incentives to develop innovative, proactive and aggressive marketing strategies so that they can reap the
benefits from these developments. New types of airline business model, such as low cost carriers, have emerged through
deregulation, which in many cases require a completely different approach to be adopted by airport marketers and have
encouraged a further deviation from past practice. The travelling public is also becoming more experienced and is generally
placing greater demands on the airport operator to deliver a quality product at a time when more stringent controls, especially as
regards security, have been introduced. This accessible book fills an important need for an up-to-date, comprehensive and indepth textbook that introduces students and practitioners to the principles and practice of airport marketing as well as the major
changes and future marketing challenges facing the airport sector. It applies principles of marketing within the airport industry, and
examines airport marketing and its environment, how to define and measure the market for airport services, airport marketing
planning, and individual elements of the airport marketing mix (product, price, promotion and distribution). The book integrates key
elements of marketing theory with airport marketing in practice. Each chapter contains extensive industry examples for different
types of airports from around the world to build on the theoretical base of the subject and show real-life applications. The dynamic
nature of the airport industry requires students and practitioners to have a thorough, up-to-date and contemporary appreciation of
airport marketing issues and challenges. This comprehensive, accessible textbook written by two airport marketing experts
satisfies this need and is essential reading for air transport students and future managers.
Namibia Investment and Business Guide - Strategic and Practical Information
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