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Once only associated with North America and Europe, formal athletic events are now becoming more prevalent in Asia as well.
With the expansion of this industry, there is a need for efficient and strategic advertising to promote competitions, events, and
teams. Emerging Trends and Innovation in Sports Marketing and Management in Asia brings together research and case studies
to evaluate and discuss the effectiveness of current methodologies and theories in an effort to improve promotional activities and
the organization of all aspects of the sports industry. This publication is an essential reference source for academicians,
researchers, industry practitioners, and upper-level students interested in the theories and practices of sports marketing and
management with a special focus on Asia.
"Medical Terminology With Case Studies in Sports Medicine, Second Edition is a fun, easy-to-read resource written specifically for
allied health students. The text provides interesting facts in an easy-to-remember format with the help of two companions, a pirate
skeleton named Skully and his trusty pirate dog, Bean. Dr. Katie Walsh Flanagan presents the Second Edition in three main
sections to help facilitate learning in a simple, non-intimidating way. Section I is an introduction to medical terminology and
contains principles of word building, body organization, medical abbreviations and therapeutic and diagnostic procedures. Section
II is organized by each body system which is presented as an island (for example, the cardiovascular system is represented as
Cardio Island). Skully and Bean bring the common prefixes and suffixes with them as they add the unique terms of each body
system and create new words related to the chapter. Section III contains appendices for specialized areas that students may be
interested in exploring, but are not contained in-depth in any chapter. Instructors in educational settings can visit
www.efacultylounge.com for additional materials to be used for teaching in the classroom. Pick up Medical Terminology With Case
Studies in Sports Medicine, Second Edition and join Skully and Bean as they travel from island to island (body system to body
system) in this easy-to-read, colorful, invaluable, and fun resource for all allied health students"--Provided by publisher.
EBOOK: PRINCIPLES & PRACTICE M
This book explains and examines why companies vie to be Olympic sponsors and the tangible and intangible returns they reap for
their investment.
Constituting a new television genre, live broadcasts of “historic” events have become world rituals which, according to Daniel
Dayan and Elihu Katz, have the potential for transforming societies even as they transfix viewers around the globe. Analyzing such
public spectacles as the Olympic games, the wedding of Prince Charles and Lady Diana, John F. Kenndy’s funeral, the moon
landing, and Pope John II’s visits to Poland, they offer an ethnography of how media events are scripted, negotiated, performed,
celebrated, shamanized, and reviewed.
SPORTS AND ENTERTAINMENT MARKETING, 5E expertly introduces industry skills from market planning to promotions and selling with
popular sports and entertainment industry examples as the foundation for learning marketing concepts. Crucial topics like the channels of
distribution, global issues, customer service and economic principles make direct connections to real-life businesses, famous athletes, and
celebrities. Students work in teams to build out an expansive marketing portfolio as they apply marketing functions to real-world scenarios
and strategies from awards show nominations, to analyzing super bowl ads, to planning successful product endorsements. Chapter content,
features, and critical-thinking activities lead students to analyze the merits of marketing roles from influencers to third party social media
companies as well as emerging strategies in social networking, data collection, fan engagement and promotions. Features throughout the
textbook encourage students to research, solve problems related to exciting industries, and present their findings via group projects and
preparation for BPA, DECA, and FBLA competitive events. This edition has been updated to NBEA standards, the Precision Exams Sports
and Entertainment Marketing industry certification, and current CTSO performance indicators. MindTap for Sports and Entertainment
Marketing, 5th edition is the online learning solution for career and technical education courses that helps teachers engage and transform
today’s students into critical thinkers. Real-time course analytics and an interactive eBook, MindTap helps teachers organize and engage
students. Whether you teach this course in the classroom, or in hybrid and distance learning models. MindTap for this title includes current
news articles delivered by RSS feeds, digital portfolio instructions, and data analytics as well as study tools like flashcards & practice quizzes.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
SPORTS AND ENTERTAINMENT MARKETING, 4E has expanded coverage, updated content, and exciting new features. Popular sports
and entertainment topics continue to be the foundation for teaching marketing concepts. Throughout the text, each marketing function is
highlighted with an icon to indicate how it is used in the marketing process. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Australia is only a small player in the world’s political and economic landscapes, yet, for many decades, it has been considered to be a global
powerhouse in terms of its sporting successes. In conjunction with this notion, the nation has long been portrayed as having a preoccupation
with sport. This labelling has been seen as both a blessing and a curse. Those who value a Bourdieuian view of culture bemoan sport’s
centrality to the national imagination and the consequent lack of media coverage, funding and prestige accorded to the arts. Other scholars
question whether the popular stereotype of the Australian sportsperson is, in fact, a myth and that instead Australians are predominantly
passive sport consumers rather than active sport participants. Australian sport, through its successes on the field of play and in advancing
sport coaching and management, has undergone a revolution, as both an enabler of global processes and as subject to its influences
(economic, political, migratory etc.). This book will examine the shifting place of Australian sports in current global and local environs, from
the perspective of spectators, players and administrators. This book was previously published as a special issue of Sport in Society.
Since its initial publication in 1978, Stay Tuned has been recognized as the most comprehensive and useful single-volume history of
American broadcasting and electronic media available. This third edition has been thoroughly revised and updated to bring the story of
American broadcasting forward to the 21st century, affording readers not only the history of the most important and pervasive institution
affecting our society, but also providing a contextual transition to the Internet and other modern media. The enthusiasm of authors
Christopher H. Sterling and John Michael Kittross is apparent as they lead readers through the development of American electronic mass
media, from the first electrical communication (telegraph and telephone); through radio and television; to the present convergence of media,
business entities, programming, and delivery systems, including the Internet. Their presentation is engaging, as well as informative,
promoting an interest in history and making the connections between the developments of yesterday and the industry of today. Features of
this third edition include: *chronological and topical tables of contents; *new material reflecting modern research in the field; *a new chapter
describing historical developments from 1988 through to the current day; *an expanded bibliography, including Web site and museum listings;
*an updated and expanded glossary and chronology; and *extensive statistical data of the development of television and radio stations,
networks, advertising, programming, audiences, and other aspects of broadcasting. Designed for use in undergraduate and graduate courses
on the history of American mass media, broadcasting, and electronic media, Stay Tuned also fits well into mass communication survey
courses as an introduction to electronic media topics. As a chronicle of American broadcasting, this volume is also engaging reading for
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anyone interested in old radio, early television, and the origins and development of American broadcasting.
A fundamental change affecting traditional broadcasting stems from the migration of networks to IP data transmission. Combined with
significant broadband penetration, increases in bandwidth and the proliferation of digital devices, this has enabled different devices to use the
same networks and has facilitated the ability of the communication industry to offer new and bundled services. This allows consumers to
receive and decode video services across a variety of fixed and mobile devices. Technological developments affect the conditions of
competition as they alter: the range and quality of services; the underlying costs; the extent of barriers to entry (new technologies provide new
means by which the market is contested); the ability of customers to switch suppliers; and pricing mechanisms (technological developments
allow for provision of pay per view services). Therefore, digitisation generally reduces barriers to entry.While technological evolution and the
emergence of new products and services have rendered visual media markets more competitive, some developments in the television and
broadcasting market create challenges for competition policy. Product market definition in television and broadcasting has become a serious
challenge due to technological changes and convergence. To properly define the relevant market, for example, US NCAs news must have a
clear understanding of demand and supply side substitutions along the entire value chain. The market analysis must also take into account
the different variables specific to audiovisual products and service markets, like high fixed costs, low marginal costs, bundling, non-price
competition, two-sided or multi-sided nature of markets, vertical integration or rapid technological development. Convergence has led to
situations of triple play, with telecommunications, cable TV and the Internet, or even quadruple play, with telecommunications, cable TV,
Internet and mobile industry. Although market definitions will likely differ across jurisdictions and among individual markets, on a general level
a wholesale market for content, a wholesale access market to the infrastructure and a retail market can be identified. A narrower market
definition can be based on the type of: broadcaster, platform, pay TV services or premium content. Historically, different types of media (TV,
radio, Internet or press) were viewed as separate product markets, but convergence has forced a number of NCAs to adopt a broader market
definition (e.g. CME/Balkan News Corporation and TV Europe in Bulgaria). Similarly, representatives of the industry favour the adoption of a
more inclusive product market definition. Even though convergence and technological changes have lowered barriers to entry, there are still
significant challenges that may restrict market access. The doctrine gives a non-exhaustive list of examples: governmental policy, the
presence of dominan.Access to premium content is a serious bottleneck and a source of market power. In particular, premium sport events
(e.g. Olympic Games or football matches) and new releases of movies, which have no substitutes, are essential to the successful functioning
of pay TV providers. Barriers to accessing content can arise from the integration of content owners and broadcasters, exclusive contractual
arrangements or from vertical foreclosures by a dominant firm. Premium content may also have an impact on competition in other non-TV
markets.

Women and Sport: Continuing a Journey of Liberation and Celebration focuses on women winning access to the playing
field as well as the front office in sport. Readers will gain an understanding of how women have been involved in sport
and physical activity, how they have struggled for widespread recognition and legitimacy in the eyes of many, and how
they continue to carve out their role in shaping sport as we know it today and as it will be in the future. Edited by
renowned expert Ellen J. Staurowsky, widely accepted as an authority on college athlete rights and Title IX and gender
equity, Women and Sport facilitates interdisciplinary, research-based discussion by providing a detailed account of
contributions from women in sport. The text features a foreword by sport executive Donna Orender and 15
chapters—written by leading authorities in women and gender studies in sport—that are grouped into four parts: •
Women’s Sport in Context: Connecting Past and Present reminds readers of the historical events and influences that
shape today’s landscape. • Strong Girls, Strong Women recognizes gender differences and what it means to create
equitable access to sport opportunities. • Women, Sport, and Social Location explores how various characteristics and
qualities may affect sport participation and opportunities. • Women in the Sport Industry offers a rare and contemporary
approach to examining women in sport leadership, management, and media. Women and Sport was developed with the
intent of filling a need by serving as a primary textbook and separates itself from other titles by providing an abundance of
instructor ancillary materials that assist in class preparations. Pedagogical aids such as objectives, glossary terms,
discussion questions, and learning activities in each chapter facilitate student understanding of the material covered.
Sidebars throughout the text enable the contributors to provide thought-provoking content on topics such as media
coverage of female athletes, how female athletes are used in marketing campaigns, and whether athletic competitions
should continue to be segregated by sex. Readers will discover the impact of these topics in many areas of society, from
biomedical to psychosocial and historical. Through its engaging content, Women and Sport: Continuing a Journey of
Liberation and Celebration serves as a launching pad for discussions that will shape society’s ongoing conversation
about what it means to be a female athlete or a woman working in sport. It is an ideal textbook for adoption in
interdisciplinary courses that focus on women and gender studies in sport.
Traces the history of the modern Olympic games, and looks at boycotts, performance enhancing drugs, judging
controversies, corporate sponsorships, and international rivalries
This reference offers an analysis of the issues and theoretical construction behind sport organisations. The practical case
studies and profiles illustrate how the theory and knowledge can be applied to realistic examples. There is also
information on strategic alliances and research in sports management.
-Sport and new media.
In 1999, the International Olympic Committee approved far-reaching reforms to the appointment and terms of its
members, the selection of host cities for the Olympic and Winter Olympic Games, the events on the Olympic Program,
and the reporting of decisions and financial information. The reforms were initiated in response to the deep crises of
legitimacy it faced because of the Salt Lake City doping scandal and ongoing accusations that it turned a blind eye to
doping. This book assesses the implementation and effectiveness of those reforms ten years after. It draws upon the
perspectives of Olympic scholars, Olympic athletes, and IOC members, including those who were directly involved in the
reform process, and makes a number of recommendations about how the process of Olympic reform could be
maintained and strengthened. As such, it provides an insightful and telling report card on the modern Olympic Movement
in the first decade of the 21st century, and the presidency of Jacques Rogge. This book was originally published as a
special issue of Sport in Society.
This title examines the history of the New York Giants, telling the story of the franchise and its top players, greatest games, and
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most thrilling moments. This book includes informative sidebars, high-energy photos, a timeline, a team file, and a glossary.
SportsZone is an imprint of Abdo Publishing Company.
The first English-language work on Korea's unique experiences with telecommunications, this book focuses on Korea's distinct
political, economic, legal, socio-cultural and personal dimensions. It includes chapters on the relationship between political
liberalization and telecommunications,education and public promotion of the information society, together with the role of new
technologies in the reunification of Korea.
This timely resource provides a history of the development of space weapons and warfare strategies and a comprehensive
reference guide to the growing literature on the subject. * Over 375 alphabetically organized entries covering all aspects of military
space initiatives, such as New World Vistas, the Air Force Counterspace Operations Doctrine, Project Corona, the Defense
Meteorological Satellite Program, space-based infrared systems, and much more * An exhaustive reference guide to current and
historical literature on U.S., Russian, Chinese, and European military space policy and programs—an unprecedented resource for
further study * A detailed chronology of key events in the military development of space, from Eisenhower's approval of the "U.S.
Policy on Outer Space" to China's recent launch of a military photoreconnaissance satellite * A full glossary of terms and acronyms
essential to the understanding of military space policies and technologies
Principles and Practice of Sport Management, Third Edition, provides students with solid fundamental information on what they
need to do to be successful in the sport industry. Updated and expanded, this best-selling text offers a unique blend of information
on the foundations and principles on which sport management operates as well as how to apply those foundations and principles
to the sport industry. The authors, all well-renowned professors in sport management or sport administration, have produced a text
that is thorough, practical, and lively, and which lays the groundwork for students as they study and prepare for successful careers
in sport management.
International Sport Management is the first comprehensive textbook devoted to the organization, governance, business activities,
and cross-cultural context of modern sport on an international level. As the sport industry continues its global expansion, this
textbook serves as an invaluable guide for readers as they build careers that require an international understanding of the
relationships, influences, and responsibilities in sport management. Through a systematic presentation of topics and issues in
international sport, this textbook offers a long-overdue guide for students in this burgeoning subfield in sport management. Editors
Li, MacIntosh, and Bravo have assembled contributors from all corners of the globe to present a truly international perspective on
the topic. With attention to diversity and multiple viewpoints, each chapter is authored by distinguished academics and
practitioners in the field. A foreword by esteemed sport management scholar Dr. Earle Zeigler emphasizes the importance of a
dedicated study of the issues in international sport management. All chapters in the text use a global perspective to better
showcase how international sport operates in various geopolitical environments and cultures. The text is arranged in five parts,
each serving a unique purpose: •To outline the issues associated with international sport management •To examine sport using a
unique perspective that emphasizes its status as a global industry •To introduce the structure of governance in international sport
•To examine the management essentials in international sport •To apply these strategies in the business segments of sport
marketing, sport media and information technology, sport facilities and design, sport event management, and sport tourism Written
to engage students, International Sport Management contains an array of learning aids to assist with comprehension of the
material. It includes case studies and sidebars that apply the concepts to real-world situations and demonstrate the varied issues,
challenges, and opportunities affecting sport management worldwide. Chapter objectives, key terms, learning activities,
summaries, and discussion questions guide learning in this wide-ranging subject area. In addition, extensive reference sections
support the work of practitioners in the field. With International Sport Management, both practicing and future sport managers can
develop an increased understanding of the range of intercultural competencies necessary for success in the field. Using a
framework of strategic and total-quality management, the text allows readers to examine global issues from an ethical perspective
and uncover solutions to complex challenges that sport managers face. With this approach, readers will learn how to combine
business practices with knowledge in international sport to lead their current and future careers. International Sport Management
offers readers a multifaceted view of the issues, challenges, and opportunities in international sport management as well as the
major functional areas that govern international sport. The text provides students, academics, and practitioners with critical insights
into the practice of business as it applies to international sport.
Focusing on the most promising broadband applications and services and the business strategies that are most viable to ensure
favorable return on investment, this report is authored by industry professionals and examines the current and potential markets
for a range of broadband applications and services and offers business strategies that providers can adopt to help ensure
profitability. Detailed case studies from service providers around the world also provide invaluable insights into the challenges and
opportunities present in today's global broadband industry. This report is an important resource for any communications company
that hopes to profit from the evolutions in broadband applications and services.
The Telecommunications Revolution in KoreaJames F. Larson
What you need to know to survive, long term. Interests between broadcasters and telecom people are blurring. Technical
operations and design engineers in one field are increasingly required to deal with practices and techniques in the other. The
problem is expectations and terminology differences aren't recognized until it's too late. Take "Quality of Service." The telecom
people specify a percentage of the time that the service is guaranteed to be available. The down time may be very, very small.
But, if it occurs during a high-priced commercial in the Super Bowl, it is very, very serious for the broadcaster. Practical IP and
Telecom for Broadcast Engineering and Operations teaches the technology and how to structure it and make sure the finances
work in your favor. Learn how to: * Define communications circuit, equipment, facilities and services used in broadcast engineering
and operations. * Evaluate suppliers as well as their products and services. * Prepare technical specifications and requests for
bids, proposals required in competitive procurement actions. * Conduct communications operational effectiveness and cost audits.
* Prepare communications cost management strategies and plans. * Plan and execute capital projects. * Survive Long-Term
Critical for engineers, technicians, and managers engaged in designing, installing, testing, and maintaining equipment and network
services for program content, training material, or audio/video conferencing. Valuable knowledge for planning, design, integration
and operation of communications equipment, facilities and services used in broadcast operations, training and conferencing
applications. Fred Huffman is a systems engineer with Athens Olympic Broadcasting, the Host Broadcaster for the 2004 Games.
He has more than 35 years experience in technical and management roles in broadcasting and telecommunications fields. This
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work is largely a reflection of that experience, captured in a way that introduces the reader to technical aspects of IP, ATM and
classical telecom, along with business essentials such as contracts, tariffs, project planning, budgeting and long range planning.
This book explores the business aspect of sports with an orientation to those topics that are most relevant to journalists, providing
the foundation for understanding the various parts of the sports business. Moving beyond sports writing, this text offers a distinct
perspective on professional, college, and international sports organizations – structure, governance, labor issues, and other
business factors within the sports community. Written clearly and compellingly, The Business of Sports includes cases (historical,
current, and hypothetical) to illustrate how business concerns play a role in the reporting of sports. New features for the second
edition include: updates throughout, including disciplinary policies throughout the major sports leagues expanded discussion of
intellectual property issues and merchandising new sections on ethical issues in sports, aimed at journalists. Offering critical
insights on the business of sports, this text is a required resource for sports journalists and students in sports journalism.
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