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Broadcast Journalism Schools
Includes: the advertising principles of American Business.
Peterson's Graduate Schools in the U.S. is the "snapshot" paperback version of the hardcover
Peterson's Graduate & Professional Programs: An Overview (book one of the six-volume
hardcover Grad series). This book includes articles with information on how to finance a
graduate education, tips on choosing the right program, and why accreditation is important. It
has up-to-date information on hundreds of U.S. institutions that offer master's and doctoral
degree programs in a wide range of fields--from accounting to zoology--with facts and figures
on enrollment, faculty, computer and library facilities, expenses, and contact information. The
program listings are searchable by state or filed and includes an alphabetical school index.
The first serious academic assessment of the relationships between the more than one billion
people in Africa or of African descent and "Afro" mass media around the world.
"Print and broadcast journalism in the United States have changed in recent years as a result
of millions of people using the Internet and social media for obtaining some or most of the
information they desire." So notes professor of journalism Edd Applegate, who, after surveying
the decline in circulation and advertising revenues of newspapers and broadcast and radio
news stations and the rise of cable news and website journalism, outlines in Journalism in the
United States: Concepts and Issues the effect of this sea of change on key matters in
journalism today. In this work, Applegate updates readers on the current conditions of the print
and broadcast industries with chapters on a variety of topics, from theories of the press to the
structure of the print and broadcast industries, from the role of advertising and public relations
to the role of the changing view of the press' views of and commitments to objectivity and
"news balance." Throughout, Applegate obliges readers to wrestle with how the change in
medium, from print or broadcast to Web, is not the main culprit in how the news has changed.
Instead, he illustrates how many of the core issues remain unchanged and what is needed is a
more complex analysis of core concepts and issues and how these have been affected-from
freedom of the press to the treatment of minorities-by the evolution of news as a business and
the education of journalists today for that business. With a selected bibliography and an index
to assist the reader, this book is a wonderful text for upper-level undergraduates, graduates,
and college faculty with journalism or mass communications courses, as well as for academic
libraries.
The book is encyclopedic in its coverage, including (in addition to school newspapers) sections
on school magazines, yearbooks, and broadcast journalism for schools. Thechapters on
advertising, usually neglected in high schooljournalism, are excellent.
Broadcast News Producing is one of the first comprehensive texts in its field. While until now
most broadcast journalism textbooks have been geared toward students who want careers oncamera, Broadcast News Producing goes behind the camera to teach students the hows and
whys of putting together compelling news programs for television, radio, and the Internet. This
text lays the groundwork for good producing, giving the reader an insider's perspective on
newsroom structure and the producer's role. It takes students step-by-step through the
producing process, providing a guide to putting together a successful newscast.

This seventh edition of Broadcast Journalism continues its long tradition of covering the
basics of broadcasting from gathering news sources, interviewing, putting together a
programme, news writing, reporting, editing, working in the studio, conducting live
reports and more. The authors have brought the material further up to date with the
integration of social media, uses of mobile technology, the emergence of usergenerated content and updated examples, illustrations and case studies throughout.
End-of-chapter exercises are also included. New for this edition: Updated with new
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examples, quotes and pictures. Restructured with end-of-chapter summaries, exercises
for students, notes for tutors, links for further reading and references to invaluable
websites and smartphone apps. Extended chapters on ethics, responsibilities,
interviewing, mobile newsgathering and filming. New additional information on coping
with reporting traumatic stories, and how news organisations use Twitter and
Periscope.
This volume provides a survey of careers throughout the communications, media, and
entertainment industries. Intended for readers interested in pursuing careers in media
and entertainment.
On news broadcasting
Media educators have long been debating the nature and purpose of media education.
Issues relating to new technologies and the changing state of the media industry are
ongoing concerns, but some of the most difficult questions go to the actual structure of
media education itself: Is it best represented as an integrated field? Should it merge
with other communication subfields, or potentially split into several separate fields?
Media practitioners complicate matters further by questioning the necessity for media
education at all. The continued consideration of and reaction to these issues will have a
significant effect on media-related education and its associated practices. In Mass
Media Education in Transition, Thomas Dickson gives careful consideration to the state
of media education and its future directions. He provides a history of mass mediarelated education as well as an overview of the major issues affecting media education
at the end of the 20th century. He incorporates the visions of media education leaders
as to the possible directions the field may take in the next century and includes in his
discussion information that has been previously unknown or not readily available to
media educators. This volume provides a broad view of the major issues affecting all
aspects of media education: print and broadcast journalism, advertising, public
relations, and media studies. It also offers detailed insights as to the possibilities that lie
ahead as the field continues to develop--a new professionalism, or a return to a prior
vision of media-related education, or possibly something quite different.
'This is a well-written and detailed guide to Sports Journalism. It provides a solid
grounding in all aspects of Sports Journalism and is impressively up-to-date and wellinformed' -Marie Penman, Lecturer in Journalism, Fife College of Further and Higher
Education 'This book is a must read for those wanting to start a career in the ever
changing and expanding world of sports journalism' -Andy Haigh, Second Year Student
BA (Hons) Journalism, Cumbria Institute of the Arts This text provides both a contextual
and practical overview of sports journalism, including: - the organization and
interdependence of broadcast, print and digital media - how media coverage of sport is
structured and prioritised - interviews, sources and contacts - planning, researching and
covering an event - writing news, features, profiles etc Sports is the fastest growing
sector in the media, and sports coverage is no longer relegated to the back page of a
newspaper. Phil Andrews has written a timely and engaging book designed to meet the
requirements of the growing number of courses and modules on sports journalism.
Broadcast Journalism offers a critical analysis of the key skills required to work in the
modern studio, on location, or online, with chapters written by industry professionals
from the BBC, ITV, CNN and independent production companies in the UK and USA.
Areas highlighted include: interviewing researching editing writing reporting. The
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practical tips are balanced with chapters on representation, ethics, law, economics and
history, as well as specialist areas such as documentary and the reporting of politics,
business, sport and celebrity. Broadcast Journalism concludes with a vital chapter on
career planning to act as a springboard for your future work in the broadcast industry.
Contributors: Jim Beaman; Jane Chapman; Fiona Chesterton; Tim Crook; Anne
Dawson; Tony Harcup; Jackie Harrison; Ansgard Heinrich; Emma Hemmingway;
Patricia Holland; David Holmes; Gary Hudson; Nicholas Jones; Marie Kinsey; Roger
Laughton; Leslie Mitchell; Jeremy Orlebar; Claire Simmons; Katie Stewart; Ingrid
Volkmer; Mike Ward; Deborah Wilson.
A major scholarly and readable history of women in broadcast news, covering the
broadcast journalistic roles of women from the 1920s through the mid-1980s. Authors
Hosley and Yamada, both with extensive professional experience in broadcasting and
broadcast news as well as serving on the faculty of Stanford University's Mass Media
Institute, have produced a heavily researched and well-written book, which gives
attention not only to the more familiar names but also to the many women whose
pioneer work in broadcast journalism had led to gradual acceptance of women in what
had been considerd a male field. Choice There are a lot of names in this book. Some
are immediately recognizable . . . other names are virtually unknown, making this book
a valuable reference text for students interested in researching the careers of women
broadcasters who have been all but forgotten. The authors, both of whom have
extensive backgrounds in broadcasting, have done a commendable job of identifying
women who have pioneered in electronic journalism. . . Indeed, this book is so
engrossing one only wishes that it were longer. The authors touch on complex
issues--such as the impact of the Civil Rights Act of 1964 and the FCC's decision to
mandate affirmative action programs to remedy past discrimination--that call for more
complete treatment in future works. Yet this book is an excellent starting point for
serious study of women and broadcast news. It is highly recommended for courses in
communications history and broadcasting and women's studies. Journalism Quarterly
This is the first book to tell the story of women in broadcast news. It presents a
historical overview of how the evolution of women in news has contributed to, and
reflected, changes in our society. It identifies the newswomen who were pioneers in
radio and television's developing years and focuses on those whose careers have had
the greatest influence on American society through their impact on radio and television.
Included are profiles of the major trail-blazers in the industry, such as Sigrid Schultz,
the first female radio foreign correspondent; Helen Sioussat, the first woman network
news executive; Dorothy Fuldheim, the first woman to anchor a news program; and
network correspondent Pauline Frederick, the dean of women electronic journalists.
4th-7th eds. contain a special chapter on The role and function of the thesaurus in
education, by Frederick Goodman.
This Handbook charts the growing area of journalism studies, exploring the current
state of theory and setting an agenda for future research in an international context.
The volume is structured around theoretical and empirical approaches, and covers
scholarship on news production and organizations; news content; journalism and
society; and journalism in a global context. Emphasizing comparative and global
perspectives, each chapter explores: Key elements, thinkers, and texts Historical
context Current state of the art Methodological issues Merits and advantages of the
Page 3/6

Acces PDF Broadcast Journalism Schools
approach/area of studies Limitations and critical issues of the approach/area of studies
Directions for future research Offering broad international coverage from top-tier
contributors, this volume ranks among the first publications to serve as a
comprehensive resource addressing theory and scholarship in journalism studies. As
such, the Handbook of Journalism Studies is a must-have resource for scholars and
graduate students working in journalism, media studies, and communication around the
globe.
The role of the journalist has been significantly altered and is far beyond that of being
just a “reporter” of news in modern times. Social entrepreneurship is rooted in a
venture that seeks to create revenue while being anchored in providing social value to
the communities the enterprise serves. Combining these creates the concept of a social
newspreneur, which takes elements of the old business model and creates new
opportunities. In this way, media can be reformed by everyday people who have a
vision for restoring trust and facilitating alternative activities to inspire civic engagement
in new and unique ways. As such, journalism program administrators have realized that
the time has come to alter and provide innovative educational opportunities that
prepare students for careers outside of traditional employment. Entrepreneurship
education across the disciplines is quickly becoming the status quo on today's college
campuses. However, in making these curricular changes, faculty must engage in
significant assessment of these new approaches to ensure that students are obtaining
a return on their investment in the college education and degree that they seek.
Cultivating Entrepreneurial Changemakers Through Digital Media Education is a crucial
reference book that cultivates timely and relevant practices in the development of
improved teaching methods, assessments, information delivery, and technological tools
that are used to facilitate and support the social entrepreneurship and digital journalism
education space. It explores the role of media innovation and how the landscape is ripe
for the influx of social entrepreneurs, or the rise of the "social newspreneur." The
chapters cover areas such as methods used in journalism programs, social
entrepreneurship in course design, educational technologies, student learning
outcomes, and how these programs foster civic engagement. This book is a valuable
reference tool for university faculty, university administrators, news organization
leaders, journalists, reporters, broadcasting agencies, professors, practitioners,
stakeholders, researchers, academicians, and students.
Ever wonder who wrangles the animals during a movie shoot? What it takes to be a
brewmaster? How that play-by-play announcer got his job? What it is like to be a secret
shopper? The new.
The first print edition in more than 5 years contains a total of 10,773 vocabulary terms
with 206 descriptors and 210 "use" references that are new to this thesaurus for
locating precise terms from the controlled vocabulary used to index the ERIC database.
This critically annotated guide to reference literature of print and broadcast journalism features
more than 800 descriptive and evaluative annotations. Nearly 90% of the entries are new or
substantially revised, and there is a new chapter on commercial databases and Internet
sources.
This guide provides industry background and career advice in a three-part arrangement. The
first, on television, covers organizational structures within the networks and stations,
programming, syndication, new technology, and the structures of cable television. The second
part, on radio, focuses programming formats, advertising formats, advertising
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Broadcast Journalism is increasingly attracting young men and women who take up the subject
for intensive study in schools of journalism in the universities and in institutions of mass
communication. In fact media are concerned with various forms into which the message is
placed, written and oral, as used for transmitting messages. This book presents a vivid account
of the art of mass media and journalism. Certainly this will prove an ideal handbook for
learners, aspirants and working journalists. Modem mass media & journalism has reached the
state of electronic age. All latest developments are categorically described in this book. Today,
media-related programmers, departments, schools, and colleges go by such names as
journalism, journalism and mass communication, mass media, media studies, communications,
communication and mass media, and a variety of other names. The book is written in a simple
style and makes it easy for both the fresh entrant and the practitioner of the craft to understand
what the author propounds. It covers all aspects of newswriting for the broadcast media and
emphasises the need to understand the point of the audience.
America's current system of health insurance, which relies almost exclusively on employersponsored coverage, is in danger of collapse, and this problem is not limited to the poor and
working class. An increasing number of middle class Americans do not have employerprovided insurance and—due to skyrocketing premiums—cannot afford to purchase coverage for
themselves. Reinsuring Health, by economist Katherine Swartz, examines this growing
national crisis and outlines a concrete plan to make health insurance accessible and affordable
for all Americans. Reinsuring Health documents why the number of uninsured Americans—now
45.5 million people—has grown in the last twenty-five years. Swartz focuses on how labor
market changes—such as the decline of domestic manufacturing, decreased unionization, and
the growth of non-standard work arrangements—have led U.S. employers to retreat from
providing health insurance for their workers. These trends, combined with the increasing costs
of medical care, have led to an explosion in health insurance premiums and a decline in
coverage, particularly among the middle-class. Since those who seek insurance as individuals
are generally most likely to need health care, private insurers charge higher premiums in the
individual (non-group) markets than to people who obtain group insurance. This makes
individual health insurance less attractive to the young and increasingly unaffordable for middleclass Americans. Similarly, insurers charge higher per person (or per family) premiums to small
firms than to large companies, so many small firms do not sponsor coverage for their
employees. Reinsuring Health shows how these problems can be overcome if the federal
government provides a new reinsurance program which would protect insurance companies
that provide small group and individual health insurance against the possibility that their policyholders will incur very high medical expenses. By assuming some of the risk that people will
face extremely costly medical bills, the government will make insurers less hesitant to offer
coverage to high-risk individuals, and will help drive down premiums for others. Reinsuring
Health demonstrates that this form of government reinsurance has worked in the past, helping
to establish smooth running private markets for catastrophe insurance and secondary
mortgages. Today, growing numbers of middle class Americans lack health insurance.
Protection against the possibility of falling ill or getting hurt and having to pay extraordinary
health care bills should not be a luxury available only to the very rich and the very poor.
Reinsuring Health proposes a straightforward solution that would bring health insurance back
within the reach of the increasing ranks of the uninsured, particularly those who are in the
middle class.
Guides students on the path to a career working in journalism. Job profiles include cartoonists
and illustrators, columnists/commentators, critics, editors, photo editors, and reporters.
"Written in a clear and accessible style that would suit the needs of journalists and scholars
alike, this encyclopedia is highly recommended for large news organizations and all schools of
journalism."--Starred Review, Library Journal Journalism permeates our lives and shapes our
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thoughts in ways we've long taken for granted. Whether we listen to National Public Radio in
the morning, view the lead story on the Today show, read the morning newspaper headlines,
stay up-to-the-minute with Internet news, browse grocery store tabloids, receive Time
magazine in our mailbox, or watch the nightly.

Herbert Schiller, long one of America's leading critics of the communications industry,
here offers a salvo in the battle over information. In Information Inequality he explains
how privatization and the corporate economy directly affect our most highly prized
democratic institutions: schools and libraries, media, and political culture. A master
media-watcher, Schiller presents a crisp and far-reaching indictment of the "data
deprivation" corporate interests are inflicting on the social fabric.
Introduction to the field of sports, its career opportunities, and suggestions for finding a
job.
This Handbook is designed to help cooperative education and internship professionals
and employers design, carry out, and disseminate quality research and evaluation
studies of work-based education. It offers examples of current, leading-edge studies
about work-based education, but with a practical twist: The chapter authors frame their
studies within a specific key research design issue, including finding a starting point and
a theoretical framework; fitting research into one's busy practitioner workload; deciding
on particular data-gathering methods and an overall methodological approach;
integrating qualitative and quantitative methodologies; and disseminating results. Also
addressed are questions and concerns that are relevant throughout the course of a
research project: the use of theory in research; the role and relationship of program
assessment to research; and ethical considerations in research. By combining
descriptions of exemplary research and evaluation studies with practical advice from
top researchers in the field, this volume is a useful tool for educators and employers
who are designing and carrying out their own studies, as well as a resource for what
current research is discovering and affirming about the field itself. Educators from other
fields, such as study abroad and service-learning will also find this book an
indispensable reference in conducting research on experiential learning and teaching.
Explores more than twenty careers in broadcasting, including the nature of the work,
educational or training requirements, ways to get started, advancement, salary, and
employment outlook.
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